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Survey Tools Analysis
In recent times, various corporate bodies have introduced survey tools in their web platforms. The primary objective of this move is to enable people to give their feedback on the different services that the company offers. Among the most notable brands using this approach include Home Depot and Subway. The technology powerhouses, on the other hand, have come up with a new process that allows clients to post their feedback on their platforms. While for both approaches the intentions are right, there is the feeling that one strategy is more successful. The latter proves to be more successful. However, this does not imply that the feedback tools are ineffective. On the contrary, they also have their strengths as well as their downsides. 
Merits of Feedback Tools
[bookmark: _GoBack]	First up, these survey tools have a very user-friendly user interface that allows users to respond fast. The user interface is a very critical component of any system. These survey tools are primary systems that depend on the user input to a large extent (Davis, 2012). Thus, when it comes to the user interface for these systems, it is quite friendly which makes them appropriate for use. In addition to that, the survey tools are convenient for gathering data. Surveys are useful for data gathering. They cover a broad scope which other research methods may not be able to cover. Survey tools are capable of collecting a lot of data if at all the firm can use such tools correctly. 
	Thirdly, the survey tools eliminate bias in that they can focus on the respondent’s views and thoughts. The respondents for such survey tools present diverse opinions which give the firm an opportunity to explore other options regarding their services and the products they offer. Thus, eliminating the kind of researcher biases which is prevalent in different research methods is a significant plus for the feedback tools. Another advantage of using the survey tools is the fact that they have the element of precision. In this case, precision implies the ability to have standard questions that do not provoke any unnecessary objectivity. The survey tools have fundamental questions which ensure that there are uniform definitions for the different subjects who interact with them. Therefore, the responses are precise (Doyle, 2009). Finally, survey tools are cheap to implement. Other research methods may be expensive primarily because they involve corporate bodies. 
Demerits of Feedback Tools
	One of the significant shortcomings of the survey tools is the fact that sometimes, there is the possibility that the questions are inappropriate. It is only logical that the survey tools are not capable of including all the relevant issues in their feedback tools. To make them convenient, they must include the most crucial aspects of the business. Thus, they are not the most appropriate since they do not cover every possibility. Secondly, the survey tools do not have a flexible design. Unlike the other research processes such as TRIPADVISOR, they are not flexible, and this is another major shortcoming that comes with the use of survey tools. Overall, they are suitable for research, but they are not the most effective. 
	In conclusion, information technology is an evolutionary concept that embraces and discards ideas frequently. The most crucial aspects of this subject revolve around systems and their application in real-world scenarios. It is for this reason that the discussion above revolves around systems. They are crucial in the day to day human life.
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